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Council Consideration “Bothell

Adoption of the 2020 Contract with
2020 Visitor Spending Plan Streetsense Consulting
for $499,636 for $245,000
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ADbout Bot hel

A Formed in 2001

ARCW 67.28.1816 LTACO6s Makeup
A Sets marketing and spending plan for Council consideration

A RCW 67.28.1816 expenditures from lodging tax funds are restricted to three activities:
V Tourism Marketing

V Marketing and operations of special events designed to attract tourists

V Operations of tourism facilities such as visitor centers
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2020 Spending Plan

®
[ :
% of Spendin .
o Area Amount P J Activities
O Plan
[
® Tourism Tourism marketing program (Streetsense), staff support
O )
: Marketing $450’O71 90% (70% of Tourism Manager salary and benefits)
. . . .
PY 0 Grant program to support marketing activities of events
° Events $1O’OOO 2% designed to attract tourists
o
) .
A Visitors Center at Bothell Kenmore Chamber of
0)
® Facilities $39’565 8% Commerce, holiday lights, trail signage
®
[
[
® Total $499,636.00 100%
o
[
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2019/2020 Tourism Reserve

rie

O
: 2019 Reserve Fund 2020 Reserve Fund
®  Beginning Reserve $766.313.42 Estimated Beginning Fund $631,671.94
o Fund Balance o
-
®  Year to Date Revenue $396,564.94
Py Revenue Fund Forecast $400,000.00
. . .
Upcoming Estimated
: Revenue 1 Dec* $20,000.00
® Expenditures i
o Includes previous Total LTAC Spending Plan ($499,636.00)
o contract -new ($531,206.42)
¢ brand/website
o
® : : : :
° Estimated Ending $631.671.94 Estimated Ending $532.035.94
o Fund Balance ’ Fund Balance ’
®
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Overview

The Perfect Home Base
for your Next
Adventure.

Begin your vacation by basking in

small town wonder and charm at the
perfect Launchpad for Northwest
adventure. From quaint streets

brimming with breweries to

captivating waterfall hikes, Bothell is

the perfect hub that inspires visitors

to choose their experience. Whether
youbre seeking a mo
a girlos weekend at

iI's where youoll want




Cadence/Objectives & Tactics

user-generated content
original content
supplied content
shared posts

A Email —

o o o o

A Blog R

3 posts per/week in
Social Media

1 email per/month with 1 re -emalll

2 blog every other week



